INNOVATION PROCESS
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p Consumer sensory testing, usage,
/ price elasticity, and other

consumer insights are key factors
at this stage of innovation.
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Online testing to see which ideas
resonate the most with consumers.
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7 Creative work sessions

for new product discovery ¢
and ideation. 'l
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ready for launch.

/ PRODUCT DEVELOPMENT

Product formulation, flavor profiles, ingredients,
packaging options, and other aspects of development.
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